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The Company believes in a responsible a2tude towards gambling and has implemented 
measures detailed within this document to promote and ensure responsible gambling. The 
Company believes that the industry, government and the community have a shared 
responsibility to help prevent the development of gambling related problems, and to ensure 
that problem gambling support services are available for those individuals requiring 
assistance.   
  
The customers of the Company are non-retail professional players and as such the Company 
knows each and every one of their customers, as they are approved via careful selec?on to 
become the customer of the Company, as this is done via introduc?on by other customers. As 
such the Responsible Gaming Policy for Licensed Operators as issued on April 17, 2025 by the 
Curacao Gaming Authority (hereaLer: 'RG Policy CGA') is not deemed applicable to the 
Company as per ar?cle 2.3 of the RG Policy CGA.  
  
However, the Company does adhere to general Responsible Gaming principles and will take 
ac?ve measures if one of its customers indicate that there might be an issue with their gaming 
behavior.  
  
Furthermore, the Company does not accept any customers, that are not at least 21 years old 
to par?cipate in any gaming ac?vi?es. Age verifica?on is done during the onboarding process. 
, whereby personal contact is made with the prospec?ve customer and where possible, the 
prospec?ve customer is met in person.   
  
If a customer of the Company would want our assistance to help them stop or to take a short 
break, the Company would take all reasonable steps to prevent the customer from 
par?cipa?ng in gambling.  
  
A customer’s be2ng history is available, including all transac?ons. This informa?on allows a 
customer to monitor their spend.   
  
Seen the business of the Company, the Company will not adver?se or promote be2ng 
products to any par?es, as the Company only caters to a very exclusive and select number of 
customers   
  
The Company understands that evalua?on of customer interac?ons is important to 
understand the impact they have had and to help ensure customers are ge2ng the right help 
and support if needed. The findings of the customer interac?on evalua?ons are to be reported 
to the management of the Company.  
   


