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Defini/ons and Abbrevia/ons 

AdverGsement acGviGes  MarkeGng, promoGon and adverGsing of all resources, messages and 

media of the operator’s domain(s), brand(s), products, or services. 

This includes but is not limited to print and other media adverGsing 

content markeGng, digital markeGng, and social media campaigns.    

Bonuses also fall within adverGsement acGviGes.  

CGA  Curacao Gaming Authority  

Customer  Individual who has registered with the Company for the purpose of 

making use of the services offered on the Website and for which a 

Customer Account has been opened providing him/her with a 

username which can be acGvated using the Customer’s email.  

Customer Account  An account granted to an individual a^er registraGon on the  

Website. The Customer Account is created and issued by the  

Company and is required for wagering with real money.  Only one 

Customer account is permi`ed per  person, per IP address, per family 

and per Shared  Environment.  

Game of chance  Any game in which one or more Customers, in  exchange for the 

payment of money or monetary  value, compete for prizes in the form 

of money  or monetary value, and the outcome of which is  

determined either by chance only or by a  combinaGon of chance and 

Customers’ insight or  skill, with no possibility for Customers to  

significantly influence the outcome, including  sports beeng and 

poker  

LOK  NaGonal ordinance on the Game of Chance  (‘Landsverordening op 

Kansspelen’)  
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Vulnerable Persons  a. Persons under eighteen years of age(minors); b. Person that has no, 

or insufficient, control over his or her gambling behavior, because of 

which he or she is, or threatens to become, addicted to one or more 

Games of Chance and, as a result, may cause harm to himself or 

herself or to other people;   

c.Person that has been banned from playing any Game of Chance 

either by force or at his or her own request;   

d.Person that has been declared bankrupt, or has  otherwise lost the 

control or disposal of all or part  of his or her property;  
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1 Introduc+on and Policy Statement  

The Company believes in a responsible aetude towards gambling and has implemented measures 

detailed within this document to promote and ensure responsible gambling. The Company believes 

that the industry, government and the community have a shared responsibility to help prevent the 

development of gambling related problems, and to ensure that problem gambling support services 

are available for those Customers requiring assistance.  

For the majority of people, gambling is a pleasurable leisure acGvity and an enjoyable form of 

entertainment. The Company acknowledges that for some people, gambling can have a negaGve 

impact on their life and therefore the Company has developed this Responsible Gaming Procedure 

(herea^er: the ‘Policy’) which outlines certain pracGces adopted by us when providing services to 

our customers.  

The Company applies a manual and risk-based approach to Responsible Gaming. Customer acGvity 

is monitored using informaGon available through the gaming plalorm, back-office systems, 

customer communicaGons, and internal reports. Where indicators of potenGal gambling-related 

harm or vulnerability are idenGfied, the Company will assess the available informaGon and apply 

appropriate follow-up measures in a Gmely and proporGonate manner. 

 

As part of the Company's problem gambling iniGaGve all staff receive responsible gambling training 

as part of the inducGon process and annually therea^er.  

The Company has appointed a designated Responsible Gaming person, who is responsible for 

implemenGng and enforcing the Policy. Furthermore, this designated person shall be the point of 

reference regarding this Policy and its related requirements.  

 

2 Responsible Gambling  

Responsible gambling involves the conduct of gambling in a manner where the potenGal for harm 

associated with gambling is reduced.  
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The Company respects the rights of our Customers to enjoy our services and to take responsibility 

for their own conduct but also acknowledges the duty to our customers to provide them with 

appropriate informaGon that may assist them to manage their gambling. As a general principle no 

credit shall be offered to customers for the purpose of wagering.  

The Company's aim is to ensure that customers make informed decisions about gambling and that if 

the customer requires assistance, to facilitate access to gambling help services. . 

Customers experiencing problem gambling can refer to the customer support link on the domain 

page for further Responsible Gambling assistance. 

 

The Company shall prominently display responsible gaming messaging across its website(s), 

including the homepage, registraGon page, and responsible gaming secGon. The following message 

will be displayed:  

Gaming can be harmful if it is not controlled. Responsible Gambling | www.gambleaware.co.uk | 

www.gamcare.org.uk  

No persons under the age of 18 are permi`ed to gamble (or 'play').  

 

The Responsible Gaming Policy for Licensed Operators as issued on April 17, 2025 by the Curacao 

Gaming Authority (herea^er: 'RG Policy CGA') sets out various obligaGons which must be adhered 

to. As part of the RG Policy CGA, the Company will prominently display:  

• The license details through the dynamic seal on the page(s);  

• A sign which indicates that under-age gaming is prohibited;  

• A ‘responsible gaming’ message, explaining that gaming can be harmful if it is not controlled, 

and informaGon about the Customer support measures;  

• A direct link leading to the responsible gaming secGon which includes all relevant responsible 

gaming informaGon required by the CGA;  

• A direct link which enables Customers to refer to one or more gambling support 

organizaGons;  

We prioriGze the protecGon of our Customers through the following measures:  
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• Age VerificaGon: Customers must be at least 18 years old to parGcipate in any gaming 

acGviGes. Age verificaGon is done during the account registraGon process.  

• Self-Assessment Tools: We provide a self-assessment quesGonnaire to help Customers 

evaluate their gaming behavior and idenGfy potenGal risks. The quesGonnaire is accessible 

via our website;  

• Behavior Tracking: Customer behavior is monitored through operator processes and 

procedures to idenGfy potenGal signs of problem gambling and intervene when necessary. 

This includes reviewing deposit pa`erns, frequency of play, and Gme spent on gaming 

acGviGes.;  

• Deposit Limits: Customers can set daily, weekly, or monthly deposit limits to manage their 

spending;  

The Company may introduce addiGonal responsible gaming tools, including loss and session limits, 

as part of ongoing plalorm development.  

• Cool-off periods and Self-exclusion: Customers can self-exclude in order to take a break from 

gaming. Self-exclusion can be set for a minimum period of 1 day or for any longer period selected 

by the customer, including permanent account closure.  

 

3 Problem Gambling  

Problem gambling occurs when there is a lack of control over gambling, parGcularly the scope and 

frequency of gambling and the amount of recreaGonal Gme spent gambling.  

The negaGve impacts may include:  

• Extreme financial losses relaGve to their sources of income;  

• Adverse personal effect on the customer, his or her family and friends; Ø Adverse effect on 

employers and work performance.  

The Company’s aim is to achieve equilibrium in the provision of gambling services, taking into 

account those Customers who enjoy our services and use them as a form of entertainment, the 

wellbeing of our Customers who have an acknowledged gambling problem, their families and the 

community at large.  
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4 Age verifica+on  

The Company does not allow anyone under 18 years of age to play on their website(s). Age 

verificaGon is conducted in accordance with the AML guidelines of the CGA. Age verificaGon is 

carried out by the system upon account registraGon and further verified through KYC and 

PEP/SancGons screening on 1st deposit a`empt.  

In the unlikely event that an underage Customer does manage to play, all deposits will be returned 

to the customer regardless of win or loss. The account will be closed immediately.  

The company will retain records of all age verificaGon processes and their outcomes according to the 

Company’s record keeping obligaGons and for regulatory review by the CGA.  

 

To further prevent underage gambling, the Company displays a Responsible Gambling reminder on 

its website advising customers not to allow minors access to their accounts or devices used for 

gambling acGviGes. 

  

The reminder is displayed: 

  

• within the Responsible Gambling secGon; and 

• in the website footer;  

Also, the Company will advise Customers that they should take precauGons when sharing devices 

with minors, such as safeguarding usernames, passwords, and payment details.  

5 Informa+on Visibility  

The Company ensures that Customers can easily access responsible gaming informaGon by:  

• Visible Links: Our homepage displays a link to the responsible gaming policy, tools, and 

contacts. These links are also included in the footer of the homepage on our website  

• Terms and Condi/ons: Clear references to our terms and condiGons, including the 

prohibiGon of underage gambling, are provided. The terms and condiGons are easily 

accessible and wri`en in plain language;  
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• Responsible Gaming Organiza/ons: Links to organizaGons that offer support for gambling 

addicGon are available. These include local and internaGonal organizaGons, as per this policy.  

 

6 Behavior tracking  

The Company will establish and maintain player profiles incorporaGng relevant data points available 

through the gaming plalorm and back-office systems. These profiles support manual Responsible 

Gaming monitoring and may be used to assign or update a Responsible Gambling risk classificaGon 

where indicators of potenGal gambling-related harm or vulnerability are idenGfied. 

The Company monitors customer acGvity to idenGfy potenGal gambling problems. Behavior tracking 

will be done, amongst other elements, on the following factors:  

• Deposit and wagering frequency;  

• Repeated failed transacGons due to insufficient funds;  

• Reversing withdrawals;  

• Inexplicable extended play sessions;  

• Frequent changing to Responsible Gaming tools;  

• Unreasonable increased communicaGon with customer support;  

• A`empts to open mulGple accounts to bypass deposits or loss limits.  

 

7 Risk-Based Approach and Customer Risk Classifica+on 

The Company applies a risk-based approach to Responsible Gaming by monitoring customer acGvity 

using informaGon available through the gaming plalorm, back-office systems, customer 

communicaGons, and internal reports. Customers may be assigned a Responsible Gambling risk 

classificaGon of Low Risk, Medium Risk, or High Risk based on indicators of potenGal gambling-

related harm. 

The assessment may consider factors including: 

• frequency of play; 
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• length of gaming sessions; 

• significant increases in spending, deposits, or wagering frequency; 

• repeated failed deposit a`empts due to insufficient funds; 

• reversal of withdrawals, where applicable; 

• repeated cancellaGon or reversal of cooling-off or self-exclusion requests, where applicable; 

• frequent changes to Responsible Gaming tools; 

• customer interacGons expressing signs of gambling distress, agitaGon, financial pressure, or 

loss of control; 

• a`empts to open mulGple accounts or otherwise circumvent Responsible Gaming controls; 

and 

• any other unusual gambling behaviour idenGfied by the Compliance or Responsible Gaming 

Team. 

The Company currently performs these assessments through manual review supported by reports 

generated from the gaming plalorm and back-office systems. As the business develops, addiGonal 

automated Responsible Gaming monitoring tools may be implemented where appropriate. 

Risk classificaGons are not fixed and may be updated where Customer acGvity, communicaGons, or 

other relevant indicators change. A single indicator will not automaGcally result in a risk classificaGon 

or intervenGon. The Company will consider the frequency, severity, consistency, and combinaGon of 

relevant indicators when determining the appropriate classificaGon and response. 

 

7.1 Measures based on risk classifica+on 

The following framework provides guidance on the measures that may be applied a^er a Customer 

has been classified. The Company may apply more or less restricGve measures depending on the 

circumstances of the case, the urgency of any concern, and the informaGon available at the Gme of 

review. 

Risk Level / Measures 
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Low Risk: ConGnue normal monitoring and display Responsible Gambling informaGon. The Customer 

conGnues to have access to voluntary tools such as deposit limits, cooling-off, self-exclusion, 

gambling history, and self-assessment informaGon. 

Medium Risk: Send Responsible Gambling communicaGon and encourage the Customer to review 

deposit limits, cooling-off opGons, self-exclusion tools, and support resources. AcGvity may be 

monitored more closely and reviewed again if further indicators are idenGfied. 

High Risk: The Compliance or Responsible Gaming Team conducts a manual review. The Company 

may contact the Customer directly, recommend self-exclusion, apply temporary restricGons, reduce 

deposit limits, suspend the account pending further assessment, or iniGate Company-led exclusion 

where necessary. 

All intervenGons are recorded internally and are proporGonate to the level of idenGfied risk. The 

Company reserves the right to take any acGon considered necessary to protect Vulnerable Persons 

or Customers who may be experiencing gambling-related harm. 

 

8 Customer Interac+on and Interven+on  

Where monitoring systems detect indicators of potenGal problem gambling, the Company may 

implement intervenGon measures including:  

• Sending responsible gaming reminders to the Customer via manual and/or automaGc pop up  

• Encouraging the Customer to set deposit limits  

• Temporarily restricGng gaming access  

• ContacGng the Customer to provide responsible gaming guidance  

• SuggesGng the use of self-exclusion tools  

• All Responsible Gaming interacGons will be recorded in the Player Account Management 

(PAM) system, along with the indicators of concern and any acGons taken. 

 

Customer interacGons are conducted according to the Customer’s Responsible Gambling risk 

classificaGon, the indicators idenGfied, the Customer’s communicaGons, the urgency of any concern, 

and the overall circumstances of the account. 
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Where monitoring systems, reports, or staff idenGfy indicators of potenGal harm, the Company may: 

• send Responsible Gaming reminders or informaGon; 

• provide guidance and support resources; 

• encourage the Customer to set or reduce deposit limits; 

• encourage the Customer to use cooling-off or self-exclusion tools; 

• iniGate direct contact with the Customer by trained staff; 

• apply addiGonal account monitoring or manual review; 

• temporarily restrict gaming access where appropriate; 

• reduce deposit limits or apply other restricGons where appropriate; or 

• suspend the account pending further assessment or iniGate Company-led exclusion where 

documented indicators or conduct jusGfy such acGon. 

All Responsible Gaming interacGons, risk classificaGons, idenGfied indicators, reviews, and acGons 

taken will be recorded in the Player Account Management (PAM) system or another appropriate 

internal recordkeeping system. 

 

9 Cooling-off and Self- exclusion  

Cooling-off and Self-exclusion is recognized by the gambling industry as a way for players to control 

their gambling. The Company offers a cooling-off and self-exclusion facility to help those customers 

who feel that their gambling is out of control and want our assistance to help them stop.  

The Company provides Customers with two responsible gambling tools: Cooling-Off and Permanent 

Self-Exclusion.  

 

9.1 Cooling-Off  
Cooling-Off is a temporary exclusion period which may be acGvated by the Customer directly through 

their account.  
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The Cooling-Off opGon may be set by the Customer for a minimum period of 1 day or for any longer 

duraGon made available by the Company through the account interface. Once acGvated by the 

Customer, the Cooling-Off period shall take effect immediately.  

During the Cooling-Off period:  

a. the Customer’s account shall be restricted and the Customer shall not be able to log in, wager, 

or otherwise parGcipate in any gambling acGvity;  

b. the Cooling-Off shall apply to all gambling verGcals made available by the Company on the 

relevant brand/domain;  

c. the Customer shall be excluded from all direct markeGng and promoGonal communicaGons 

for the duraGon of the Cooling-Off period; and  

d. the Company shall not quesGon the Customer’s decision, offer bonuses or promoGonal 

incenGves, or delay or complicate acGvaGon of the Cooling-Off period.  

Only Cooling-Off requests acGvated directly by the Customer through the responsible gambling 

funcGonality within the account shall take effect immediately. Requests submi`ed through email or 

other communicaGon channels may require manual processing and may not be effecGve unGl 

applied by the Company.  

At the end of the selected Cooling-Off period, the account may be reacGvated in accordance with 

the Company’s operaGonal process and responsible gambling procedures.  

 

9.2 Permanent Self-Exclusion  
Self-Exclusion is a permanent exclusion measure intended for Customers who wish to stop all 

gambling acGvity with the Company on an indefinite basis.  

The Permanent Self-Exclusion request shall apply to:  

a. all brands/domains operated under the Company;  

b. all gambling acGviGes and gaming verGcals available through the Company’s website(s); and  

c. all direct markeGng, promoGonal and adverGsing communicaGons, with automaGc opt-out 

taking effect immediately upon acGvaGon.  
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The Customer shall be able to acGvate Self-Exclusion through the account funcGonality made 

available by the Company. Once acGvated, the Permanent Self-Exclusion shall take effect 

immediately.  

Following acGvaGon of Permanent Self-Exclusion:  

a. the Customer’s account shall be closed or blocked;  

b. the Customer shall no longer be able to log in, wager, or parGcipate in any gambling acGvity;  

c. no markeGng or promoGonal communicaGons shall be sent to the Customer;  

d. any payment method previously used by the Customer may be blocked from future use, 

where operaGonally feasible; and  

e. the Company shall implement reasonable measures to prevent the Customer from opening 

a new account under different credenGals.  

  

The Company shall not quesGon a Customer’s decision to acGvate Permanent Self-Exclusion, nor 

offer bonuses, benefits or other inducements to conGnue gambling, or otherwise intenGonally delay 

or complicate the acGvaGon process.  

 

Where Permanent Self-Exclusion has been acGvated directly by the Customer through the account 

funcGonality, any wagering occurring a^er acGvaGon shall be voided and the relevant funds returned 

to the Customer, subject to applicable law and regulatory requirements.  

 

Requests for Permanent Self-Exclusion submi`ed through email or other manual communicaGon 

channels may require processing Gme before implementaGon. Any wagering taking place before the 

Permanent Self-Exclusion has been applied to the account shall remain valid, subject to applicable 

law.  

The Company shall retain records of Cooling-Off and Permanent Self-Exclusion requests in 

accordance with applicable legal and regulatory record-keeping requirements.  

  

If a self-exclusion is applied, the following acGons should be in place:  
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• The Customer’s account is closed. The Customer can no longer log in.  

• The Customer must complete any tournaments that are in-running at the Gme of the 

selfexclusion.  

• Ante-posts bets will be voided and refunded subject to AML/CFT regulaGons.1 ContribuGons 

to progressive jackpots that were made by the Customer through gameplay prior to the self-

exclusion request remain, but the Customer is no longer enGtled to parGcipate with the 

jackpot a^er the self-exclusion is in effect 

• No AdverGsement acGviGes shall be conducted towards the Customer.  

• Any payment method used by the Customer will be blocked by the Company for future use 

during the term of the self-exclusion period.  

 

The Company will implement measures to prevent self-excluded Customers from creaGng new 

Customer’s accounts under different credenGals.  

The Company will retain records of self-excluded requests by Customers according to the applicable 

record keeping requirements.  

 

9.3 Reac+va+on of customer’s account aSer self-exclusion  

A^er the self-exclusion period set by the customer ends, the Customer's account is automaGcally re-

opened.  

 

9.4 Company ini+ated self-exclusion  

The Company may exclude a Customer from gaming acGviGes as a High Risk intervenGon measure 

where documented indicators reasonably suggest that the Customer is experiencing, or may be at 

risk of, gambling-related harm, or where the Customer displays problemaGc gambling behaviour, 

 

1 Ante post best bets are those placed in advance of the opening of be4ng market for that event  
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a`empts to circumvent Responsible Gaming controls, or engages in criminal acGvity through the 

Company’s plalorm. 

Any Company-iniGated exclusion will be formally documented, including the risk classificaGon, 

indicators reviewed, raGonale for the decision, and acGon taken. 

 

The Company will not exclude Customers solely on the basis of the amount of their winnings. 

  

10 Deposit Limits  

In line with the RG Policy CGA, the Company will offer the opportunity to set limits.  

The Customer will have the possibility of seeng Deposit Limits. This allows the Customer to limit the 

amount of money that can be deposited within a set Gmeframe; usually daily, weekly or monthly; 

• Once a deposit limit is reached, the Customer will not be able to deposit more funds unGl 

the specified period for the limit resets; 

• Any request to lower the deposit limit takes place immediately, while request to raise the 

limit are subjected to a 24-hour waiGng period before implementaGon. 

Any resolved and unresolved wagers that the Customer made prior to the deposit limit being set in 

place remains unaffected regardless of the limit set.  

In addiGon to the above limit, the Company may impose other limits including loss limits, 1me 

limits or wager limits. 

 

11 Reality Checks  

Customers may be provided with reality check noGficaGons as part of ongoing system 

enhancements.  

Where implemented, a reality check noGficaGon offers the Customer the opGon to exit the gambling 

session e.g. log out.  

Further details may be implemented in future versions of this Policy in line with system development.  
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12 Customers Protec+on Measures  

Customer protecGon measures are designed to prevent and combat problem gambling and may be 

proacGvely applied, recommended, or enforced based on the Customer’s Responsible Gambling risk 

classificaGon, observed indicators, Customer requests, or Responsible Gaming concerns. Measures 

include: 

• Deposit limits 

• Cooling-off periods 

• Self-exclusion 

• Reality checks 

• Access to gambling history 

• Self-assessment tools  

 

Furthermore, through our Responsible Gambling page, a number of measures to assist our 

Customers include:  

13 Independent Organiza+ons  

The website of the Company will display the direct links to:  

h`ps://gamblingtherapy.org/informaGon/where-can-i-get-help/  

and /or  

h`ps://www.gamcare.org.uk/self-help/links-to-other-support-agencies/internaGonal 

supportcontacts/  

and/or  

h`ps://www.gambleaware.org  

as well as to specific names of organizaGons offering treatment opGons in case these are available in 

the target market of the Company. These links will be readily available on the footer of the website.  
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14 Internet filtering tools  

The Company may consider links to third-party so^ware that can help restrict access to gambling 

websites, including:  

BetBlocker –betblocker.org  

GamBlock – gamblock.com  

Gamban – gamban.com 

15 Problem Gambling Self-Assessment  

The Responsible Gaming secGon on the website will contain informaGon that any Customer can 

assess to help them idenGfy any potenGal problem gambling behavior. The Responsible Gambling 

page shall contain a simple checklist that anyone who thinks they have a problem gambling can work 

through and get an insight into whether they do have a problem, which will be further detailed in 

version 1.3 of this policy as per the implementaGon schedule of the RG Policy CGA.  

16 Gambling History  

A registered parGcipant’s gambling history is available, including all deposits and withdrawals.  This 

informaGon allows a Customer to monitor their gambling spend. A full statement can be found 

within the Customer Account or can be requested by contacGng the customer support team.  

17 Language  

All problem gambling material and content is available in English language only. Procedures remain 

the same irrespecGve of language.  

18 Duplicate Accounts  

The company will take measures in order to prevent Customers from opening duplicate accounts on 

the Website, which measures will be further detailed in version 1.3 in accordance to the 

implementaGon schedule of the Responsible Gaming policy CGA.  

19 Adver+sement ac+vi+es  

The Company shall engage in responsible adverGsing. According to the LOK, The Company must 

ensure that its markeGng and adverGsing acGviGes, including the offering of bonuses:  

• do not encourage excessive gaming.  
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• are not misleading, thus fee. do not portray gaming as an investment, misrepresent skills vs 

games of chance as menGoned in the CGA RG Policy.  

• do not target Vulnerable persons.  

All affiliates, markeGng partners, influencers, sponsorship partners, and third-party representaGves 

engaged by the Company must comply with the responsible gaming standards outlined in this policy.  

The Company remains responsible for ensuring that promoGonal acGviGes conducted on its behalf 

adhere to responsible adverGsing principles.  

All adverGsement done by the Company or third parGes hired by the Company will include a clearly 

visible Responsible Gaming message or slogan.  

20 Bonus condi+ons  

As bonuses are regarded by the CGA as adverGsement acGviGes, they fall under responsible 

adverGsement condiGons under the LOK and the CGA RG Policy.  

Therefore, the Company will communicate to the Customer the terms and condiGons of any bonus 

and/or promoGon clearly. Furthermore, the Company is commi`ed to not use any bonus to 

encourage excessive gaming.  

21 Third party responsibility  

The Company shall make any contracted third-party aware of their Responsible Gaming Policy and 

require them to adhere to it.  

The Company is accountable for materials provided to affiliates, representaGves, sponsorship, 

ambassador’s social media influences, including wordings and visuals representaGons, in case these 

influencers acGons and/ or statements pertain to paid placement of adverGsements.  

Any Customer who is currently under a period of self-exclusion (cooling off) or a permanent exclusion 

due to problem gambling, will be removed from all markeGng correspondence lists.  No markeGng 

or promoGonal materials is to be sent to excluded Customers.  
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22 Internal evalua+on  

The Company will periodically review its responsible gaming procedures and customer interacGons 

to ensure effecGveness and compliance with regulatory requirements.  

This includes: 

• review of behaviour tracking and manual monitoring procedures; 

• review of Responsible Gambling risk classificaGon records; 

• review of customer interacGon and escalaGon records; 

• assessment of intervenGon outcomes and proporGonality; 

• review of the effecGveness of Responsible Gaming tools; 

• review of staff training and escalaGon procedures; and 

• idenGficaGon of any policy or operaGonal improvements required. 

 

23 Training  

Mechanisms are established to ensure that appropriate and ongoing responsible gambling training 

is provided to all staff. All staff are provided with inducGon training on responsible gambling, and 

annually therea^er.  

To ensure best pracGce, ad-hoc training may also be provided to employees to discuss findings 

following evaluaGons. Further details on this topic will be implemented in line with the 

implementaGon schedule of RG Policy CGA.  

Responsible gaming training will be provided to employees during onboarding and periodically 

therea^er. Training will include idenGficaGon of problemaGc gambling behavior, behavioral and 

vulnerability indicators, manual risk classificaGon, appropriate customer interacGon procedures, 

recordkeeping requirements, and escalaGon protocols where intervenGon may be required. 
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24 Policy Review  

This Responsible Gaming Policy shall be reviewed periodically to ensure alignment with regulatory 

requirements and responsible gaming best pracGces.  

The policy shall be reviewed at least annually, or earlier where regulatory developments or 

operaGonal changes require updates.  


